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RESEARCH + STRATEGY + DESIGN

AARP Staying Sharp

Srain Health Advocacy

Staying Sharp is one of AARP's first digital
products. 10 million invested into an
experience that brought 15k users.

While AARP members are typical of an older
demographic, the Staying Sharp team
wanted to leapfrog the competition by
creating an experience that supported people
of all ages on their brain health journey.




“roject Process
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Deep Discovery Conceptual Framework Detailed Design

BUSINESS + USER RESEARCH IDEATION + SKETCHING WIREFRAMES
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Design Principles

Based on our conversations, your target audiences are
more likely to be interested in a brain health solution if it
embodies the following attributes:

Credible

Elicit trust with evidence and supporting details

Socially Engaging

Captivate by connecting people in fun and engaging ways

Actionable
Advise with a sense of achievement

Educational
Empower through knowledge

We will use these attributes during the design phases to
make sure we are taking a human-centered approach that
aligns with the target audience's expectations of the ideal
solution.

Staying Sharp Platform
Design principles

Itis

It is not

Delightful, fun, entertaining “Work™

Actiononemed Passive

Sienple, bitegized Long fosm

Incremmental rewards Longdeem goals
Personalized Dogrmatic

Enhancing g daily c g whele new routines

Rocted n science

Just “feel good™ advice

We were encouraged to hear

Nice Validation

that our research also

supports Staying Sharp’s own

design principles.




JAMIE

single
professional

4

GOALS

+ Engage in o healthy Mestyle

+ Desire for personal mastery

+ Seek enthralling conversation
with peers

BRAIN HEALTH IS...

If my brain is healthy, | am
alert and processing
information correctly.

GAME BEHAVIOR

o Plays tfradional gomes (0.9, chess,
crosswords) 1o improve coginitive
obility

o Enjoys competihon with close friends
+ family

PLAYS GAMES FOR...

7 ¥

NEEDS

o Aresearch-driven, credible resource
for managing all aspects of brain
health

o Customized support that guides and
tracks healthy kving habits

%0885

BRAIN HEALTH ACTIVITIES

& O ] O

"

COGNITIVE
IMPROVEMENT

ALEX

AARP Staying Sharp Personas

emply nester

‘? COMPETITION

GOALS

» Enjoy time with friends « fomily
« Age well into later years

BRAIN HEALTH IS...

It's all connected - If you
don’t have your mind, you
don’t have anything

GAME BEHAVIOR

o Keop in touch with friends « family
by playes addichive and socxl
gomes onkne (e.g., Words With
Frionds, Candy Crush)

PLAYS GAMES FOR...
Q@ O
NEEDS

« Cognitive improvement while staying
socially engaged with a network of
family and friends

BRAIN HEALTH UNDERSTANDING
;::: "
R, O SEN W

BRAIN HEALTH ACTIVITY LEVEL
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SOCIAL
Q) ENGAGEMENT

MORGAN

rehired

GOALS

+ Doesnt wont o burden fomily
n loter yeors
o Avoid diseose

BRAIN HEALTH IS .

¥'s o combination of genefics ond
your health - are you eating the
right things?

GAME BEHAVIOR

o Emoys 0 vonety of single player
gomes that stimulate the mnd (e,
heorts, bron leasers, sudohuy)

PLAYS GAMES FOR...
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o Cleor progression of cogntive
mprovement and overall bran
heaith

o Achonable resources about brain
heaith and desease prevenhon

BRAIN HEALTH UNDERSTANDING

O

BRAIN HEALTH ACTIVITIES
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TAYLOR

young fomily

GOALS

« Keep up with expanding family
« Maintain estyle

BRAIN HEALTH IS...

Getting the right amount of
physical activity and taking
ol

GAME BEHAVIOR

o Spends evening hours doing
activities wath family (e.g., board
gomes, hide and seek, Pokemon Go)

PLAYS GAMES FOR...

@ O

o Seamless integration of brain health
activiies wath busy rouline

« Healthy habits and activihes that
focilitate fomily bonding

BRAIN HEALTH UNDERSTANDING

BRAIN HEALTH ACTIVITIES

% O &

(j NOURISH

g CONNECT

newly
diagnosed

KRIS

GOALS

+ Monage diobetes and its effect
on daily life

BRAIN HEALTH IS...

Playing games and crocheling
fo releive stress.

GAME BEHAVIOR

o  Relaxes and passes hime by playing
solo games (e.g., Angry Burds)

PLAYS GAMES FOR...

7 O

o To see value of brain health in
supporting exishing disease
management

« Support in reloxation and stress
relief

BRAIN HEALTH UNDERSTANDING
c=

BRAIN HEALTH ACTIVITY LEVEL

% O &

DISCOVER @ RELAX
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COGNITIVE
IMPROVEMENT

P compeTITION
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J amie single professional

Jamie strives for holistic personal mastery, and is constantly looking to new
ways to challenge themselves. They’re eager to stay well-informed and quick-
witted to connect conversationally with peers. Jamie plays traditional strategic
games like chess and crossword puzzles with close friends and family, but
never shares these on social media. Jamie will happily subscribe to a service
that provides personalized brain health coaching, but will quickly dismiss any
source that isn’t credible and research-driven.

GOALS NEEDS
« Engage in a healthy lifestyle « Aresearch-driven, credible resource
« Desire for personal mastery for managing all aspects of brain
« Seek enthralling conversation health
with peers « Customized support that guides and

tracks healthy living habits
BRAIN HEALTH IS...

If my brain is healthy, | am BRAIN HEALTH UNDERSTANDING
alert and processing

information correctly. % @ 8‘1

GAME BEHAVIOR BRAIN HEALTH ACTIVITIES

« Plays traditional games (e.g., chess, % @ '@)

crosswords) to improve coginitive
ability

« Enjoys competition with close friends
+ family

PLAYS GAMES FOR...
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SCENARIO 1

]amle Tries Out Staying Sharp.

Jamie is intrinsically motivated to achieve personal mastery. This person absorbs
information from many sources and enjoys listening to info-rich podcasts on morning
runs.

2. On a recent run, the podcast “Startup” (a favorite of Jamie’s) was sponsored by Staying
Sharp - a program to help challenge and strengthen the brain. Intrigued, Jamie scrolls
through some reviews on the way home. It seems to be a sort of personalized coach for a
healthy mind. Jamie decides to check out the website.

3. Jamie is impressed that Staying Sharp offers support from medical providers. It all seems
pretty straightforward and listens to several video testimonials, Jamie decides to give the
free version a try by taking a sample assessment. Jamie wonders what the results will be.

4. The sample assessment is fun, quick and requires only a little personal information to see
details around performance and recommended areas of focus.

5. Then Jamie is prompted to fill out a few lifestyle questions to help Staying Sharp provide
more customized support. The platform recommends five areas that Jamie may want to
focus efforts on. Jamie decides to start simple and focus on one of the five, setting a goal
for that area. Staying Sharp congratulates Jamie and suggests some customized daily
engagement activities.

(Cont’d)

IDEATION ALERTS: Q

How might we make Jamie feel like
the content is credible?

How might we provide Jamie
detailed performance and
recommendations for areas to focus
on?

How might we utilize the lifestyle
questionnaire to provide customized
support/content for Jamie?

How might we engage Jamie with
customized daily activities?




Our recommendation: Design a native app first and then a
responsive-web experience

=

We will not be creating
designs for these interfaces;
however, we'll leverage
information from wearables.

Mobile Native App Responsive-website
(responsive to tablet) (mobile-first)

*We'll design key flows and/or screens that
complement the native app experience.
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Defining and shaping the design direction for
the Brain Health experience

Train Your Brain

You recently heard about Staying
Sharp, an app to help challenge
and strengthen your brain. You
download the app on your phone.

Based on your areas of interest, you
take a quick assessment to see how
healthy your brain is in these areas.

WELCOME!

WHAT D6 YOV WANT
To WORK 6N?

Iy || &)
EE) || s

d
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When you first open the app, you
are prompted to select aspects of
brain health that you are most
interested in.

co—

NouR REsLLTS
A

RecommenDATIONS

(D BOILD oLk OWN PLAN

@ >

With your brain health results, you
see a set of recommendations
including ‘bootcamps’, ‘tracks’, and
‘hacks’ for your specific needs.

— )
| |

AMauwd CQOAVN WAECEAIT™ Dl A
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Coach Your Brain

onceptual ol

Train Your Brain

Join the Brain Trust

You recently heard about Staying
Sharp, an app to help challenge
and strengthen your brain. You
download the app on your phone.

Based on your areas of interest, you
take a quick assessment to see how
healthy your brain is in these areas.

5

BUILD YOUR BRAN
HEALM PUWN!

——
| |

WELCOME!

WHAT Do YOoU WANT
To WORK ON?
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When you first open the app, you
are prompted to select aspects of
brain health that you are most
interested in.

—

YourR REsSLLTS
w =

RecommenDATIONS

(D BUILD NDLR BwWN PLAN

© >

—

5 —

——— JANE CHALLENGES you T6 )
A BRAIN HEALTH Gu\1

6 —

_?

| W ) e ) e | s |
JOIN THE BRAIN TRUST -) J

\

You’re on Facebook and see your
friend Jane has posted a brain
health quiz. You take the quiz about
brain health and habits, and learn
some new facts. You decide to
check out how to get more involved
with the Brain Trust.

€>2CFLC |

With your brain health results, you
see a set of recommendations
including ‘bootcamps’, ‘tracks’, and
‘hacks’ for your specific needs.

THANKS FOR JOINWNG US!

WELCOME. To OUR INTERNATIONAL
COMMUNITY OF BRAIN HEALTH ADNOCATES

VNNVTE PHOTO

F? SHARE+ | +—) pwpAate
FRIENDS FRAME

i — )

YOUR. BRAN HEACTH PLAN

Once you join, you see the option to
share your involvement with your
network, or even add a facebook
profile photo frame.

2

00

€>2CCLC |

WELCOME!

S DID YOU KNOW? 0

D o

CONTRIBLVTETO LEARN + 5
BRAIN HEALTH BRAIN ue'ff%':
RESEARCH AWARENESS

[J0IN THE cAUSE! |

On the website, you learn that you
can join the brain trust and help
contribute to brain health research
while learning and spreading brain
health awareness. You decide to join
in on the cause.

ﬁ 1'M MAKING A
= DIFFERENCE IN
| e weAdH.

e, | | J0IN ME!

\

You share your new profile photo
with a “brain health ambassador”
frame, and share your new brain
health cause with your network.

6

= )

‘ QUESTION 6F THE DAY I

While listening to your favorite
podcast, you hear about Staying
Sharp, an app to help train and
challenge your brain. You

download the app on your phone.

w

—

STAYING SHARP

Now THAT WENE TALLED ABouT

‘fﬁc“_:\ HEALTW, |_€TS SEE. How
OUR DOWNOL T SLPPORT Y QURE
BRAWN WEALTW .

TAKE A QUK Qu\Z
TOSEE WHERE YouRE AT

rtja‘s Do n’w

The virtual trainer recommends
that you take a quick quiz to
understand where you are with
your brain health.

—

STAY\N G SHARP

WELLOME TO STRAING SUARY.
'™ YouR TRAWER !
'\ BE HERE 24-7 TO WP

WATH YouR BRAVN HEALTH
JvuraEey.

LETS GET STARTED Y TRIKWO
ABOUT BRAN HEALTH .

YA

When you first open the app, you
are greeted by a virtual trainer who
tells you about the benefits of brain
health.

——

STAYIN G SHARP

GREAT \WORK !
HERE ARE YOUR SCORES :

@ ==]

ZL NoL DD HREAT!

After taking the quick quiz, your
virtual trainer shows how you did
and where there is opportunity to
grow.
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AARP Staying Sharp |A + Nav
o [ SR o

Primary Navigaton

il

ivztive Challongas Account Satfings
Active hﬂllod Mmu. Ouverviaw Mlllsmnﬂ
Acﬁnn!dwmu =t Mm!ﬂw day) llaliﬁlcuﬁons
Impar « l:pm Dato

Likez
Conments
Tagging Structure

|
O Move @ Discover @ Relan @ Heurizh @ Connect @ Challengas O Laveled Activitias O Aaclivias O Ariciae 0 Raciziea @ Carres

I Memory " Forus _ Problem Sclving ( Hoppiress ! Resilience | Fooc For Thought Crealily { Peak Perlarmonce O Sleep { Healiny Aging O Slress |
|




This is where is became more complicated...

Mobile to Web
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AARP 2018 Concepting V2

Jan 17, 2018 at 3:52 PM

Smx{'nrg&mrp Saue Forlaker
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Detalled ety
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Bringing the concepts to life through detailed g o
design work
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How does my Brain Health impack me™
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SiNgle or modular assessment

The initial assessment was time-consuming
and monotonous. With the help of the brain
health experts, we were able to break down
the assessment into chunks to help users
feel more in control of the process as well as
remove friction from a complex from.

Welcome tc Staying Sharp!

Start by taking the Bran
Health assessment

Ean sthine. Lorery gt b’ O wiet, CONKechitur adigiacing
NS00 00 METIOC INEO! ORI UL DO 010000 Made
Ay U ovian W i vonam Minpamanagen of rev ueld
PVRrAm, W e BEescum rc ulamoonpes i necila, vitie M
NOCI MSES 2C N WU DDNNOEM, JaM SI00T oL nbum Ju.
1wy debew, allvy own nea b o i vt € W nar Beart mren

FTAYL AZSTSOSNINT

Explora StayingSharp to
l2&rn mcre

Rpanaticn. Lonom ipeem COIOH O Meed, CONaTteter

OF, MOO0) SLSNOC WTON MO U RO BOMee NAgW
arpen L peden actondeton womiam Ay A YU ot ool
e, Wk face BReedur sac LMo 2 oy, viteo M
MC N MELS, 3C 1 VENICLR DOMNDET, 40T SO0 eUNLM U
L dnwre sy o e ineod kb € e vinae Rvavt e

CXPLORC

Copprghts 207 ANRP 2N it recorvd

Take individual Brain Health assessments

Expanaticns Lorem asum dolor st amet, consectatu” adipiscing elit, sed do
ensmod tempor Incddunt ut lakore et dolore magna allque. LoCtus Color, alijue™
125a In medus kctus puhinar Taka the Full assessmant to get your full oran health

Store.

Memory

Lorsm Esum doion sk amet,
consectetur edipiscing 2t sed do
ensmoad tempor Incdidunt ut lakore,

| smarTnow

Creativity + Innovation

Lorem ipsum doler sit amer
consecTair Aadipiscing i, sac dn
clLamod e anr noidicunt ut 12hoee

I START NOW

Nutrition
S it
Larem Ipsum doler sit ame?
consecToiur adipiscing ofit, sne dn
citsrmead Conooe osidicunt ol hose

[ START NOW

Stress
fmiires
Lorem gsum door sit ameat,
consecteta edipiscing et seddo
squsmod tempor iInoc idun us lakore,

Peak Performance
Lerem ipsam dolor sit amet,
cosectanir adipisaing A, san dn
cismad rompoe iesid dunt ot lahoee

I START NOW

Exercise
femunras
Larem ipaam dolor sit amet,
consectonr adipisang A, sad dn
crsmod empoe il dont ol kaboee

I START NOW

OR

TAKE FULL ASSESSMENTS

Sleep
Lmnras
Lorem ipsum dokor sit amet,
consectetur adipiscing €lit, sed do
ajusmod tempor inadicum Lt abore,

suRTNOW |

Problem Solving
fmnras
Lorem ipsum do or sit amat,
consecten ediniscing &1 sed dn
casmrad wempor incie dant ot lahose.

START NOW I

Focus + Attention
Larem ipsum do or Sit amat,
covsncienw adinlseing ot seddn
caravod lempoe ewic dunt ul labiore.

I START NON ]

Copyrighis 2017 AARP Al rights resesved




Srain Healtn Score T

8of15

it
{

There are many ways we could go about showing a user’s brain health
score. It could be numeric. It could be visualized. After interviewing 8

potential users, we learned that a combo would be expected by members
and prospective users.

oot of IS

Your brain health baseline

LOO kl ng g OOd! Your brain health score measures your strengths in
two vital areas: Cognitive, or how your brain works and

Your baseline Lifestyle, how your everyday activities support your

— brain health.

65 5 0 : 6 15
. B 615: LOOl(iI‘Ig good LEARN MORE
B 3-6: Doing well
out of 15

M 0-3: Needs work

We recommend you to start with: View all results

Memory Stress Nutriton
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